https://www.dropbox.com/sh/yi8c536uozljggi/AAAHX1rZTzeCuXie9nw-

66sAka?dl=0

## - see http://r.789695.
n4.nabble.com/Strings-from-
different-locale-td3023176.
html

(x1sx)
interview <- read.
x1lsx(‘riffs.xlsx’, 1, string-
sAsFactors = )
dim(interview)

names (interview)

unique(interview$person)

(magrittr)

(dplyr)
interview$Schars <-
sapply(interviewS$Stext,
function(x) nchar(x))
interviewSwords <-
sapply(strsplit
(interviewStext,
length)

u\\s+n ) '

(tm)

(stringr)
story stem <- str replace
all (interviewS$Stext, “ar,

“ Il)

story stem <- str_ replace_

all(story_stem, “@\\w+",
“")

story stem <- stemDocu-
ment (story stem)

story stem <- removePunc-

tuation(story stem)

story stem <- tolower(sto-

ry stem)

story stem <- strip-

Whitespace(story stem)

interview <- cbind(inter-

view, story stem)

dtm.control <- list(
tolower ST,
removePunctuation v
removeNumbers =T,
stopwords =

c(stopwords(“english”)),
stemming =iy,
wordLengths =

c(3,Inf),

weighting =

weightTf

)

transcript <- interview %>%
filter (int write == “int”)

writeup <- interview %>%
filter (int_write == “write”)

person
— AP
=10

— 1B

item_num

transcript %>%
ggplot() +
aes(x =
words, colour =
geom line()

item num, y =
person) +

dtm transcript <- Document-
TermMatrix (Corpus (Vector-
Source(transcript$story
stem)),

control = dtm.control)

dtm transcript <- re-
moveSparseTerms (dtm_ tran-
script,

dim(dtm transcript)
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matrix <-
transcript)

as.matrix(dtm_

freq <- colSums(as.matrix-
(dtm transcript))

wf=data.frame (term=names (-
freq) ,occurrences=freq)
ggplot (subset(wf, freg>15),

aes(x = reorder(term, oc-
currences), y = occurrenc-
es, fill = occurrences)) +

geom bar(stat="identity”)
+
theme (axis.text.x=element
text(angle=90, hjust=1)) +
coord flip(xlim = NULL,
ylim = NULL, expand = TRUE)
+
scale fill gradient2(low =
“white”, mid = “pink”, high
= “red”, limits = c(5, 75))

(wordcloud)
set.seed(42)
wordcloud(names (freq), fre-
g,min.freq=3,colors=brew-
er.pal(6,”PiYG"))
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mySentiment <-
terviewStext)

get nrc_sentiment(in-

head (mySentiment, 5)

interview <- cbind(interview, mySen-
timent)

syuzhet sent <- get sentiment(inter-
viewStext, method = “syuzhet”)

interview <- cbind(inter-
view, syuzhet sent)

bing sent <- get sen-
timent(interviewS$text,
method = “bing”)

interview <- cbind(inter-
view, bing sent)

afinn sent <- get sen-
timent(interviewS$text,
method = “afinn”)

interview <- cbind(inter-
view, afinn sent)

nrc_sent <- get sen-
timent(interviewS$text,
method = “nrc”)

interview <- cbind(inter-
view, nrc_sent)

sent scores <- c(syuzhet
sent + bing sent + afinn_
sent + nrc_sent)

interview <- mutate(in-
terview, sent score ave =
sent scores/4)

interview <- mutate(in-
terview, sent by word =
sent score ave/words)

interview %>%
filter (int write ==
“int”) %>%

ggplot() +
aes(item num, sent
score_ave, colour = per-
son) +

geom line() +
xlab(“Item number”) +
ylab(“Sentiment Score”)

interview %>%
filter (int write ==
“write”) %>%
ggplot() +
aes(item num, sent
score_ave) +

o
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Sentiment Score

geom line()
xlab(“Item

number”)
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